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About us
At CocoNuTron, we create pure, flavorful Coconut 

Butter from the finest coconuts. Our commitment 

to quality and sustainability ensures a creamy, 

nutritious product that captures the essence of 

fresh coconuts. We support local farmers and eco-

friendly practices, delivering a taste of nature's 

best in every cube, crafted with care and love.
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Objective

Enjoy coconut butter anytime time

everywhere with everything. To boost your

health. 

Out goal is to produce low cost coconut 

butter for this planet to help humans 

become healthy and happy

Then we want to scale it up across countries 

where coconuts are grown in abundance –

Goa, Brazil, Indonesia, India, Philippines, Sri 

Lanka
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Delicious and Nutritious

Coconut Oil vs 
Coconut Butter

Coconut oil is JUST the oil that is 

extracted from the meat. Coconut 

butter is the whole meat of the 

coconut pureed into a creamy butter. 

Coconut meat by nature is about 65% 

oil

Coconut Butter

Raw Coconut Butter is a whole 

food, not just oil. It melts in your 

mouth with a full coconut flavor 

and aroma, while giving you whole 

coconut nutrition: oil, dietary fiber, 

protein, vitamins, and minerals. No 

additives-only pure, unadulterated 

coconut.

How to Enjoy 
Coconut Butter

It is wonderful to add to smoothies, fruit 

salads, sauces, salad dressings, and baked 

goods. Use it as a hard shell topping for ice 

cream mix with fruit to create your own 

dessert sensations, or eat it right out of the 

jar. Use as an icing on scones, cookies and 

more. Just drizzle melted coconut butter on 

top.
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Problem

Current Trends

Growing consumer demand for clean, 

natural, and nutritious food alternatives

Market Issues

Many coconut butter products are either 

overly processed, lack flavor, or are not 

certified organic.

Health & Wellness Trend

Consumers are increasingly seeking 

natural, nutritious, and versatile food 

products.
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Solution

Multi-purpose: perfect for 

spreads, cooking, baking, and 

smoothies

Smooth, creamy texture with a 

natural sweetness

100% organic and unrefined Rich in essential nutrients: 

healthy fats, vitamins, and 

minerals
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Product overview

Pure Ingredients Versatile Usage

Made from the finest, handpicked coconuts, 

our Coconut Butter is 100% natural with no 

additives or preservatives, ensuring a pure 

and wholesome product.

Perfect for spreading, blending into smoothies, 

baking, or adding to your favorite dishes, our 

Coconut Butter enhances any meal with its rich, 

creamy texture and tropical flavor.

Nutrient Rich Sustainably Sourced

Packed with healthy fats, vitamins, and 

minerals, our Coconut Butter offers a 

delicious way to boost your energy and 

support overall wellness.

We prioritize sustainability by partnering with 

local farmers and employing eco-friendly 

practices, ensuring our Coconut Butter is as 

good for the planet as it is for you.
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Product benefits

• Source Of Rich And Healthy fats

• Natural Energy Booster

• Enhances Skin and Hair Health

• Suppost Digestive Health
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Company 
overview



Business 
model

Research
We based our research on market trends 

and social media

Revenue Streams
Direct-to-consumer sales via our e-

commerce platform

Pricing Strategy
Premium pricing that reflects our high-

quality, organic product.
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Market Opportunity

Market Size

The global coconut butter 
market is projected to reach 

$22270 billion by 2030.

.

Growth Rate:  Expected

CAGR of 7.3% over the next five 
years.

Target Market

Health-conscious individuals, 
fitness enthusiasts, and culinary 

aficionados
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Our competition

CocoNuTron

Superior taste and quality

Ethical sourcing and eco-friendly packaging

Direct from farm to cube model for freshness

Made from Goa coconuts which have highest levels 

of Lauric Acid

Competitors

Company A

Product is more expensive

Companies B & C 

Product is expensive and have additivies

Companies D & E

Product is affordable, but have additives
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Our competition graphic

Natural

Company A
CocoNuTron

Expensive Affordable

Company C

Company B
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Non-Natural
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Growth strategy

January
Year 1

Projected revenue, cost 

of goods sold, and gross 

profit

January
Year 2

Expected growth, 

expansion plans, and 

profitability

January
Year 3

Long-term revenue goals 

and market share
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Two-year action plan

Expand market 

presence

improve product 

quality

Gather

feedback

2024
Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nov Dec

strengthen 

sustainability efforts

increase 

customer 

engagement

Deliver to 

client

2025
Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nov Dec
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Meet the team

Oz Furtado

Founder & Vegan Innovator

Zoya lovina

Sales Manager

Dr. (Ms.) Mathala
Juliet Gupta

Principal Scientist (Agri. 

Structures and Process 

Engineering)
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Summary
Pure Bliss CocoNuTron Coconut Butter delivers premium quality and meets 
the growing demand for natural, healthy food options. our Daily tonic for 
health & happiness. Health is Wealth Let this Food be The Medicine. 
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Thank you

Oz Furtado

+91 750-767-0077

7507670077z@gmail .com

https : / /coco-nu-tron.vercel .app/
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